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PANTONE 
281 C

PANTONE 
7682 C

True Blue
RGB: 0, 25,101
CMYK: 100, 75, 0, 35

Granite Grey
RGB: 147, 154, 167
CMYK: 25, 10, 5, 50

Sand Grey
RGB: 204, 197, 189
CMYK: 20, 20, 25, 15

Sea Blue
RGB: 0, 90, 210
CMYK: 100, 50, 0, 0

Ocean Green
RGB: 42, 145, 139
CMYK: 100, 20, 55, 0

Rose Pink
RGB: 238, 167, 191
CMYK: 0, 49, 0, 0

Light Blue
RGB: 59, 151, 222
CMYK: 100, 18, 0, 0

Yellow Sun
RGB: 234, 171, 0
CMYK: 0, 32, 100, 0 

Lava Red
RGB: 230, 85, 63
CMYK: 0, 88, 100, 0

Forest Green
RGB: 63, 156, 53
CMYK: 80, 0, 100, 2

Snow White
RGB: 255, 255,255
CMYK: 0, 0, 0, 0

Logo

Brand experience 
drivers

Colours

Overview of the Novo Nordisk 
corporate visual identity

Authentic

Simple

Distinct

Our brand experience is rooted in three primary 
drivers. They are the distillation of our heritage, 
strategy, and culture. They define the experience we 
wish to give our stakeholders where ever they meet us, 
and we use them to guide on-brand designs across any 
touchpoint.

The Apis bull is coupled 
with our wordmark in the 
mandatory lockup version 
shown here.

Our primary logo is blue 
but also comes in white for 
dark backgrounds and 
images. 

Our primary colour is 
True Blue, combined 
with plenty of white.

We have a range of 
secondary colours that 
come with a subset of 
tints.

Spot colours are used as 
functional  colours, for 
graphs, or other rare 
occasions.

Experiences should build trust, so be 
genuine and human.

Experiences should bring clarity, so 
be straightforward and easy to 
understand.

Experiences should drive change, so 
stand out and show the way forward.

Contact           visualidentity@novonordisk.com
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